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SOUTH AFRICAN PORT VOLUMES — END JUNE 2015 CE'J B A {J

an integrated business

Variance

YTD 2015 YTD 2014 Volume %

Deep sea landed full 714 070 641 835 72 235 11.25

Deep sea landed empty 166 019 164 877 1142 0.69
Deep sea shipped full 542 529 531 665 10 864 2.04
Deep sea shipped empty 321 370 290 098 31272 10.78
Total 1743 988 1628475 115513 7.09

Source: Transnet National Ports Authority, June 2015
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AUTO INDUSTRY SECTOR — SOUTH AFRICA Cﬂz — % — {D
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f = BMI forecast
Source: Automotive News Europe, NAAMSA, BMI forecasts, June 2015
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SAMOTOR INDUSTRY SALES Cﬂz — % — {D
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Domestic sales Export sales
2014 2014

January 52 306 53 025 55 859 16 708 13 960 14 541
February 52 368 51 814 53 893 29 760 21 819 26 535
March 55459 55503 55 782 34 147 24 665 19 338
April 44 503 46 073 51 846 23615 16 810 22 907
May 47 868 49 465 55 252 33411 15613 26 325
June 50 251 53013 54 087 31 442 24 024 24 203
July 57670 58 685 22773 26 608
August 55722 56 960 25 027 19 284
September 60 854 54 786 30778 6 622
October 59 384 56 922 32169 21125
November 51 098 50 806 28 021 27 114
December 51461 42 406 21 833 21 458

302 755 645 082 647 284 16 9083 277 492 256 060

Source: NAAMSA, June 2015
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HANDYSIZE BULK CARRIER AND PRODUCTS TANKER CE-Z R ﬁ‘J

TIME CHARTER RATES
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—BHSI: time charter average —1 year timecharter rate 47k-48k modern products tanker

* Q2 :16 July 2015
Source: Clarksons Research (Shipping Intelligence Network), July 2015
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SOUTHERN AFRICAN COAL EXPORTS Cﬂz — % — {D

an integrated business

80

60

40

Million tons

2

o

o

G’

i

2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015e
= China mmm European Union India —Total export from southern Africa

Southern Africa: Botswana, Lesotho, Namibia, South Africa, Swaziland
Source: Maersk Broker Research and IHS, July 2015
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DRY-BULK TRADE GROWTH Ci:'z — % — {J

an integrated business

B ol

Billion tonnes
w

1
0
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015f 2016f 2017f 2018f 2019f 2020f
® [ron ore m Coal Agribulk
m Bauxite/Alumina Minor ores m Steel industry minor bulks
m Phosrock/Fertilisers m Forest products = Other minor bulks

Source: Braemar ACM Research, July 2015
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GLOBAL SEABORNE COAL TRADE Ci:'z — % — {J

an integrated business

1.4

N

1.

1.

o

0.

0o

0.

Billion tonnes
(e))

0.

I

0.

N

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

o

0.

Source: Braemar ACM Research, August 2015
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GLOBAL IRON ORE EXPORTERS Ci:'z — % — {D
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Source: Braemar ACM Research, August 2015
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DISCLAIMER Cﬁz — - ﬁD
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Statements contained throughout this presentation regard ing the prospects of the group have not been reviewed or repor ted on
by the group's external auditors.

The information supplied herewith is believed to be correct but the accuracy thereof is not guaranteed and the company an dits
employees and information sources cannot accept liability for loss suffered in consequence of reliance on the informat ion
provided. Provision of this data does not obviate the need to make further appropriate enquiries and inspections. The in formation
is for the use of the recipient only and is not to be used in any d ocument for the purposes of raising finance without the writ ten

permission of Clarkson Research Services Limited (CRSL) an d/or Maersk Broker and/or Hartland Shipping Services Limit ed
and/or Braemar Seascope and/or NAAMSA and/or Macquarie Sec  urities Group and/or (the Information Sources).

For the statistical and graphical information drawn from th e Information Sources’ databases, it is advised that:
(i)  some information on the Information Sources’ databases is derived from estimates or subjective judgements;
(i) the information in the databases of other maritime data -collection agencies may differ from the information in the

Information Sources’ databases

(i)  while the Information Sources have taken reasonable ¢ are in the compilation of the statistical and graphical info rmation and
believe it to be accurate and correct, data compilation is su bject to limited audit and validation procedures and may
accordingly contain errors;

(iv) the Information Sources, their agents, officers and em ployees do not accept liability for any loss suffered in cons equence of
reliance on such information or in any other manner;

(v) the provision of such information does not obviate any ne ed to make appropriate further enquiries;

(vi) the provision of such information is not an endorsement of any commercial policies and/or any conclusions by any of t he
Information Sources; and

(vii) shipping is a variable and cyclical business and any fo recasting concerning it cannot be very accurate.
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